
 
 

WG Security Products Inc Wins appeal in Patent Case 

 

WASHINGTON – WG Security Products, a designer and manufacturer of Electronic Article 

Surveillance (EAS) products, has won an appeal case against EAS giant Sensormatic, a division 

of Tyco, in the 5th U.S. District Court of Appeals. 

 

The appeal was brought forth by Sensormatic, disputing an earlier ruling in the patent case which 

was viewed as an upset by many in the EAS industry. 

 

The original suit, which was filed in April of 2004, charged WG Security Products with 

infringing on Sensormatic patents, namely the technology found in WG's Supersensor tag and 

other WG EAS tags and detection systems.  

 

Sensormatic sought to prohibit WG from selling these products and requested damages for sales 

that Sensormatic claimed to have lost due to the claimed infringements. In July 2006, a jury 

unanimously rejected all of Sensormatic’s claims and determined that tag's design and 

technology did not infringe on Sensormatic patents. 

 

On November 8, the 5
th

 District Court of Appeals in Washington DC upheld the original verdict. 

 

Graham Handyside, VP of Global Operations for WG Security Products said “We spent a great 

deal of time and money defending a patent suit which had no basis. We are pleased that the 

Court of Appeals upheld the verdict. We continue to provide the quality EAS products and high 

level of service which our world-wide customer base expects from WG.” 

 

WG Security Products designs and manufactures a variety of Electronic Article Surveillance 

systems, label deactivators and hard tags. 
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                                                         About WG Security Products Inc. 
WG Security Products designs, manufactures, installs and services Electronic Article Surveillance (EAS) products for the retail, 

commercial and industrial markets. The company’s products are marketed and serviced in many countries worldwide through 

both direct and indirect sales channels.  For more information visit www.wgspi.com. 


